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Section 13 or 15(d) of the Securities Exchange Act of 1934. = Yes x No

Indicate by check mark whether the registrant: (1) has filed all reports required to be filed by Section 13 or 15(d) of the Securities
Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was required to file such reports)
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U.S. GAAP ~ International Financial Reporting Standards as issued by the International Accounting Standards Board x Other ~
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PART I

Items 1-2. Not Applicable.

Item 3. Key Information
SELECTED FINANCIAL DATA

We prepared our consolidated financial statements included in this annual report in accordance with International Financial Reporting Standards
( IFRS ) as issued by the International Accounting Standards Board ( IASB ). Our date of transition to IFRS was January 1, 2009. These
consolidated annual financial statements are our first financial statements prepared in accordance with IFRS. IFRS 1  First-time Adoption of
International Financial Reporting Standards has been applied in preparing these financial statements. Note 1(II)(b) to our audited consolidated
financial statements contains an analysis of the valuation, presentation and disclosure effects of adopting IFRS and a reconciliation between
Mexican Financial Reporting Standards (Normas de Informacion Financiera Mexicanas, or Mexican FRS ) and IFRS as of January 1 and
December 31, 2009 and for the year ended December 31, 2009.

We present our financial statements in Mexican pesos. This annual report contains translations of various peso amounts into U.S. dollars at
specified rates solely for your convenience. You should not construe these translations as representations by us that the nominal peso or constant
peso amounts actually represent the U.S. dollar amounts or could be converted into U.S. dollars at the rate indicated. Unless otherwise indicated,
we have translated U.S. dollar amounts from constant pesos at the exchange rate of Ps. 12.3817 to U.S.$1.00, which was the rate reported by
Banco de México for December 31, 2010, as published in the Official Gazette of the Federation (Diario Oficial de la Federacion, or Official
Gazette ).

The selected financial information set forth below has been derived in part from our audited consolidated financial statements, which have been
reported on by Mancera S.C., a member practice of Ernst & Young Global, an independent registered public accounting firm. The selected
financial information should be read in conjunction with, and is qualified in its entirety by reference to, our audited consolidated financial
statements. The selected financial information for 2009 differs from the information we previously published for 2009, because it is presented in
accordance with IFRS and because the May 2010 acquisition of a controlling interest in Carso Global Telecom, S.A.B. de C.V. ( CGT )is
accounted for as a transaction between entities under common control and accordingly given effect for all dates and periods presented.

For the year ended December 31,
2009 2010 2010
(in millions of pesos)D (millions of
U.S. dollars)®
Income Statement Data:

IFRS

Operating revenues Ps.561,254 Ps.607,856 U.S.$ 49,191
Operating costs and expenses 412,443 455,534 36,864
Depreciation and amortization 79,904 91,071 7,370
Operating income 148,811 152,321 12,327
Net income 106,901 98,905 8,004
Distribution of the net income:

Majority interest 92,968 91,123 7,374
Non-controlling interest 14,203 7,782 630
Net income 106,901 98,905 8,004
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For the year ended December 31,

2009 2010 2010
(millions of

(in millions of pesos)D U.S. dollars)®
Earnings per share:
Basic” 2.38 231 0.18
Diluted® 2.38 2.31 0.18
Dividends declared per share® 0.80 0.32 0.03
Dividends paid per share® 0.80 0.32 0.03
Weighted average number of shares outstanding (millions):
Basic 38,965 39,510
Diluted 38,965 39,510

As of December 31,
2009 2010 2010
(millions of

(in millions of pesos)V U.S. dollars)®»
Balance Sheet Data:
IFRS
Property, plant and equipment, net Ps.418,733 Ps.411,820 U.S.$ 33,327
Total assets 807,334 876,695 70,948
Short-term debt and current portion of long-term debt 44,967 9,039 731
Long-term debt 232,274 294,060 23,797
Total equity® 313,798 336,037 27,194
Capital stock 30,116 96,433 7,804
Number of outstanding shares (millions):
AA Shares 11,712 11,712
A Shares 451 393
L Shares 20,121 28,068
Ratio of Earnings to Fixed Charges:
IFRS® 9.2 7.6

(1) Except per share and share capital.

(2) We have not included earnings or dividends on a per ADS basis. Each L Share ADS represents 20 L Shares and each A Share ADS
represents 20 A Shares.

(3) Figures provided represent the annual dividend declared at the general shareholders meeting and for 2009 include a special dividend of
Ps. 0.50 per share.

(4) For more information on dividends paid per share translated into U.S. dollars, see Financial Information Dividends under Item 8. Amount in
U.S. dollars translated at the exchange rate on each of the respective payment dates.

(5) Includes non-controlling interest.

(6) Earnings, for this purpose, consist of profit before income tax, plus interest expense and interest implicit in operating leases, minus equity
interest in net income of affiliates, during the period.
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EXCHANGE RATES

Mexico has a free market for foreign exchange, and the Mexican government allows the peso to float freely against the U.S. dollar. There can be
no assurance that the Mexican government will maintain its current policies with regard to the peso or that the peso will not depreciate or
appreciate significantly in the future.

The following table sets forth, for the periods indicated, the high, low, average and period-end noon buying rate in New York City for cable
transfers in pesos published by the Federal Reserve Bank of New York, expressed in pesos per U.S. dollar. The rates have not been restated in
constant currency units and therefore represent nominal historical figures.

Period High Low Average® Period End
2006 11.4600 10.4315 10.9023 10.7995
2007 11.2692 10.6670 10.9253 10.9169
2008 13.9350 9.9166 11.2124 13.8320
2009 15.4060 12.6318 13.5777 13.0576
2010 13.1940 12.1556 12.6352 12.3825
November 12.5668 12.2121

December 12.4725 12.3311

2011

January 12.2545 12.0390

February 12.1824 11.9700

March 12.1114 11.9170

April 11.8552 11.5237

(1) Average of month-end rates.
On May 6, 2011, the noon buying rate was Ps. 11.5831 to U.S.$1.00.

We will pay any cash dividends in pesos, and exchange rate fluctuations will affect the U.S. dollar amounts received by holders of American
Depositary Shares ( ADSs ) on conversion by the depositary of cash dividends on the shares represented by such ADSs. Fluctuations in the
exchange rate between the peso and the U.S. dollar affect the U.S. dollar equivalent of the peso price of our shares on the Mexican Stock
Exchange (Bolsa Mexicana de Valores, S.A.B. de C.V., or the Mexican Stock Exchange ) and, as a result, can also affect the market price of the
ADSs.
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FORWARD-LOOKING STATEMENTS

This annual report contains forward-looking statements. We may from time to time make forward-looking statements in our periodic reports to

the U.S. Securities and Exchange Commission (the SEC ), on Forms 20-F and 6-K, in our annual report to shareholders, in offering circulars and
prospectuses, in press releases and other written materials, and in oral statements made by our officers, directors or employees to analysts,
institutional investors, representatives of the media and others. Examples of such forward-looking statements include:

projections of operating revenues, net income (loss), net income (loss) per share, capital expenditures, indebtedness levels, dividends,
capital structure or other financial items or ratios;

statements of our plans, objectives or goals, including those relating to acquisitions, competition, regulation and rates;

statements about our future economic performance or that of Mexico or other countries in which we currently operate;

competitive developments in the telecommunications sector in each of the markets where we currently operate or into which we may
expand;

other factors and trends affecting the telecommunications industry generally and our financial condition in particular; and

statements of assumptions underlying the foregoing statements.
We use words such as believe, anticipate, plan, expect, intend, target, estimate, project, predict, forecast, guideline,
expressions to identify forward-looking statements, but they are not the only way we identify such statements.

Forward-looking statements involve inherent risks and uncertainties. We caution you that a number of important factors could cause actual
results to differ materially from the plans, objectives, expectations, estimates and intentions expressed in such forward-looking statements. These
factors, some of which are discussed under Risk Factors, include economic and political conditions and government policies in Mexico, Brazil
or elsewhere, inflation rates, exchange rates, regulatory developments, technological improvements, customer demand and competition. We
caution you that the foregoing list of factors is not exclusive and that other risks and uncertainties may cause actual results to differ materially
from those in forward-looking statements.

Forward-looking statements speak only as of the date they are made. We undertake no obligation to publicly update or revise any
forward-looking statements, whether as a result of new information or future events or for any other reason.

You should evaluate any statements made by us in light of these important factors.

Table of Contents 8
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RISK FACTORS
Risks Relating to Our Businesses
Competition in the telecommunications industry is intense and could adversely affect the revenues and profitability of our businesses

Our businesses face substantial competition from other wireless providers, fixed-line telephone companies and, increasingly, other
telecommunications providers such as cable, paging, trunking and Internet companies.

Competition in our markets has intensified in recent periods, and we expect that it will continue to intensify in the future as a result of the entry
of new competitors, the development of new technologies, products and services, and the auction of additional spectrum. We also expect the
current consolidation trend in the wireless industry to continue, as companies respond to the need for cost reduction and additional spectrum.
This trend may result in larger competitors with greater financial, technical, promotional and other resources to compete with our businesses.
Telefénica, S.A. ( Telefénica ), which has important operations in Mexico and Brazil, as well as other of our markets, is our largest regional
competitor through several acquisitions.

Among other things, our competitors could:

provide increased handset subsidies;

offer higher commissions to retailers;

provide free airtime or other services (such as Internet access);

expand their networks faster; or

develop and deploy improved technologies faster.
Competition can lead us to increase advertising and promotional spending and to reduce prices for services and handsets. These developments
may lead to smaller operating margins, greater choices for customers, possible consumer confusion and increasing movement of customers
among competitors, which may make it difficult for us to retain customers or add new customers. The cost of adding new customers may also
continue to increase, reducing profitability even if customer growth continues.

Our ability to compete successfully will depend on our coverage, the quality of our network and service, our rates, customer service, marketing
and our ability to anticipate and respond to various competitive factors affecting the telecommunications industry, including new services and
technologies, changes in consumer preferences, demographic trends, economic conditions and discount pricing strategies by competitors. If we
are unable to respond to competition and compensate for declining prices by adding new customers, increasing usage and offering new services,
our revenues and profitability could decline.

Changes in government regulation could hurt our businesses

Our businesses are subject to extensive government regulation and can be adversely affected by changes in law, regulation or regulatory policy.
The licensing, construction, operation, sale, resale and interconnection arrangements of telecommunications systems in Latin America and
elsewhere are regulated to varying degrees by government or regulatory authorities. Any of these authorities having jurisdiction over our
businesses could adopt or change regulations or take other actions that could adversely affect our operations. In particular, the regulation of
prices that operators may charge for their services could have a material adverse effect on us by reducing our profit margins.

Table of Contents 9
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These risks are significant in all of the markets in which we operate. See Regulation under Item 4, Legal Proceedings under Item 8 and Note 17
to our audited consolidated financial statements included in this annual report. The risks in our largest markets, for example, include the
following.

In Mexico, the businesses of Radiomévil Dipsa, S.A. de C.V. ( Telcel ) and Teléfonos de México, S.A.B. de C.V. ( Telmex ) are
subject to extensive government regulation, principally by the Mexican Ministry of Communications and Transportation (Secretaria
de Comunicaciones 'y Transportes, or  SCT ), the Federal Telecommunications Commission (Comision Federal de
Telecomunicaciones, or Cofetel ), the Federal Antitrust Commission (Comision Federal de Competencia, or Cofeco ) and the Federal
Consumer Bureau (Procuraduria Federal del Consumidor, or Profeco ), and may be adversely affected by changes in law or by
actions of Mexican regulatory authorities. In Mexico, we face government regulation and are the subject of investigations, including
with respect to the mobile termination fees payable by local and long-distance operators to mobile operators and investigations into
market power and monopolistic practices in the telecommunications sector. We may also face additional regulatory restrictions and
scrutiny other than those we have been subject to thus far as a result of our provision of combined services, including triple play
services, following the acquisitions of CGT and Telmex Internacional, S.A.B. de C.V. ( Telmex Internacional ). Findings adverse to
us in any regulatory proceedings may lead to the imposition of additional regulations, prohibitions or monetary penalties, which in
turn could have an adverse effect on its business and results of operations. In April 2011, Cofeco notified Telcel of a resolution
imposing a fine of Ps. 11,989 million for alleged monopolistic practices. We and Telcel are evaluating the scope and legal grounds of
the resolution and will exercise any and all legal actions or remedies to challenge it.

In Brazil, our businesses are regulated principally by the Brazilian National Telecommunications Agency (Agéncia Nacional de
Telecomunicagdes, or Anatel ) and may be adversely affected by its actions or changes in its regulations. In Brazil, we also face
government regulation and are the subject of investigations, including with respect to the interconnection fees charged by operators
belonging to an economic group with significant market power and provisions in the concessions granted to Empresa Brasileira de
Telecomunicacdes S.A. ( Embratel ), which limit its ability to set tariffs for its services. We may also face additional regulatory
restrictions and scrutiny other than those we have been subject to thus far as a result of our provision of combined services, including
triple play services, following the acquisitions of CGT and Telmex Internacional. If these issues are resolved against us, the
consequences for our business could be material.

In Colombia, the Colombian Ministry of Information and Communications (Ministerio de Tecnologias de la Informacion y las
Comunicaciones, or Ministry of Communications ) and the Colombian Communications Regulation Commission (Comision de
Regulacion de Comunicaciones, or CRC ) are responsible for regulating and overseeing the telecommunications sector, including
cellular operations. In September 2009, the CRC issued a series of resolutions stating that Comunicacién Celular, S.A. ( Comcel ), our
Colombian subsidiary, has a dominant position in Colombia s market for outgoing mobile services. Under Colombian law, a market
participant is considered to have a dominant position in a specified market if there is a substantial difference between that market
participant s traffic, revenues and subscriber base and its competitors traffic, revenues and subscriber base. The resolutions also
included regulations that would require Comcel to charge rates (excluding access fees) for mobile-to-mobile calls outside the Comcel
network ( off net ) that are no higher than the fees charged for mobile-to-mobile calls within the Comcel network ( on net ) plus access
fees. The regulations, which limit Comcel s flexibility in offering pricing plans to its customers, were first implemented on
December 4, 2009. As of the date of this annual report, the CRC is evaluating whether to broaden or suspend the regulations. If the
regulations are broadened, they could have an adverse impact on our operations, but we cannot predict the effects on Comcel s
financial performance.

In addition, changes in political administrations could lead to the adoption of policies concerning competition and taxation of communications

services that may be detrimental to our operations throughout
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Latin America and the Caribbean. These restrictions, which may take the form of preferences for local over foreign ownership of
communications licenses and assets, or for government over private ownership, may make it impossible for us to continue to develop our
businesses. These restrictions could result in our incurring losses of revenues and require capital investments, all of which could materially
adversely affect our businesses and results of operations.

Dominant carrier regulations could hurt our business by limiting our ability to pursue competitive and profitable strategies

Our regulators are authorized to impose specific requirements as to rates (including mobile termination rates), service quality and information on
operators that are determined to have substantial market power in a specific market. For example, in Mexico, Cofeco has issued resolutions
concluding that Telcel has substantial market power in the national mobile telephone services relevant market. Under the Antitrust Law (Ley
Federal de Competencia Economica) and the Telecommunications Law (Ley Federal de Telecomunicaciones), if Cofeco makes a final finding
of substantial market power concerning an operator, Cofetel can impose on that operator specific regulations with respect to tariffs, quality of
service and information in the specific market in which that operator was found to have substantial market power. We cannot predict what
regulatory steps Cofetel might take in response to determinations by Cofeco. In addition, Cofeco is conducting investigations into whether
Telcel or Telmex have engaged in monopolistic practices. Adverse determinations against Telcel or Telmex in any of the ongoing investigations
could also result in material fines, penalties or restrictions on our Mexican operations.

We may face additional regulatory restrictions and scrutiny than those we have been subject to thus far as a result of our provision of combined
services, including triple play services, following the acquisitions of CGT and Telmex Internacional.

We believe that if dominant carrier regulations are imposed on our business in the future, they will likely reduce our flexibility to adopt
competitive market policies and impose specific tariff requirements or other special regulations on us, such as additional requirements regarding
disclosure of information or quality of service. Any such new regulation could have a material adverse effect on our operations.

We will, in the future, have to acquire additional radio spectrum capacity in order to expand our customer base and maintain the quality of
our services

Licensed radio spectrum is essential to our growth and the quality of our services, particularly for global system for mobile communications

( GSM ) and universal mobile telecommunications systems ( UMTS ) services and increased deployment of third generation ( 3G ) networks to offer
value-added services. Our inability to acquire additional radio spectrum capacity could affect our ability to compete successfully because it

could result in, among other things, a decrease in the quality of our network and service and in our ability to meet the needs of our customers.

Participation in spectrum auctions in most of our markets requires prior governmental authorization. In 2005, for example, we bid and won the
auction for an additional 10 MHz of capacity in three principal regions in Mexico, but were subsequently prohibited from acquiring this
additional spectrum based on restrictions imposed by Cofeco.

In the event we are unable to acquire additional radio spectrum capacity, we can increase the density of our network by building more cell and
switch sites, but such measures are costly and would be subject to local restrictions and approvals, and they will not fully meet our needs.

Our concessions and licenses are for fixed terms, and conditions may be imposed on their renewal

Our concessions and licenses have specified terms, ranging typically from 10 to 30 years, and are generally subject to renewal upon payment of
a fee, but renewal is not assured. The loss of, or failure to renew, any one
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concession could have a material adverse effect on our business and results of operations. Our ability to renew concessions and the terms of
renewal are subject to a number of factors beyond our control, including the prevalent regulatory and political environment at the time of
renewal. Fees are typically established at the time of renewal. As a condition for renewal, we may be required to agree to new and stricter terms
and service requirements. If our concessions are not renewed, we are required to transfer the assets covered by the concession to the government,
generally at fair market value, although certain jurisdictions provide for other valuation methodologies.

In addition, the regulatory regimes and laws of the jurisdictions in which we operate permit the government to revoke our concessions under
certain circumstances. In Mexico, for example, the Mexican Telecommunications Law gives the government the right to expropriate our
concessions or to take over the management of our networks, facilities and personnel in cases of imminent danger to national security, internal
peace or the national economy, natural disasters and public unrest.

We continue to look for acquisition opportunities, and any future acquisitions and related financings could have a material effect on our
business, results of operations and financial condition

We continue to look for other investment opportunities in telecommunications companies worldwide, including in markets where we are already
present, and we often have several possible acquisitions under consideration. Any future acquisitions and related financings could have a
material effect on our business, results of operations and financial condition, but we cannot give any assurances that we will complete any of
them. In addition, we may incur significant costs and expenses as we integrate these companies in our systems, controls and networks.

We are subject to significant litigation

Some of our subsidiaries are subject to significant litigation, which if determined adversely to our interests may have a material adverse effect on
our business, results of operations, financial condition or prospects. In Mexico, for example, there are pending administrative investigations and
legal proceedings concerning whether Telcel or Telmex have substantial market power and whether they have engaged in monopolistic

practices, and there are legal proceedings regarding rates for mobile termination with other operators. In Brazil, there are pending regulatory
proceedings regarding the calculation of inflation-related adjustments due under our concessions with Anatel, and Embratel is involved in

various legal proceedings, including several tax disputes with the Brazilian tax authorities alleging underpayments by Embratel and social

security administrative and civil lawsuits for aggregate claims that are substantial. In Colombia, there are administrative proceedings against
Comcel regarding alleged anti-competitive behavior. Our significant litigation is described in Legal Proceedings under Item 8 and in Note 17 to
our audited consolidated financial statements included in this annual report.

A system failure could cause delays or interruptions of service, which could cause us to lose customers and revenues

We will need to continue to provide our subscribers with reliable service over our network. Some of the risks to our network and infrastructure
include the following:

physical damage to access lines;

power surges or outages;

limitations on the use of our radiobases;

software defects;

natural disasters; and

disruptions beyond our control.
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Disruptions may cause interruptions in service or reduced capacity for customers, either of which could cause us to lose subscribers and incur
additional expenses.

If our churn rate increases, our business could be negatively affected

The cost of acquiring a new subscriber is much higher than the cost of maintaining an existing subscriber. Accordingly, subscriber deactivations,
or churn, could have a material negative impact on our operating income, even if we are able to obtain one new subscriber for each lost
subscriber. A substantial majority of our subscribers are prepaid, and we do not have long-term contracts with those subscribers. Our weighted
monthly average churn rate on a consolidated basis was 3.0% for the year ended December 31, 2009 and 3.2% for the year ended December 31,
2010. If we experience an increase in our churn rate, our ability to achieve revenue growth could be materially impaired. In addition, a decline in
general economic conditions could lead to an increase in churn, particularly among our prepaid subscribers.

We depend on key suppliers and vendors to provide equipment that we need to operate our business

We depend upon various key suppliers and vendors, including Apple, Nokia, Research in Motion, Sony-Ericsson, Motorola, LG, Samsung,
Cisco, Nokia-Siemens, Huawei, Alcatel-Lucent and Hispamar to provide us with handsets, network equipment or services, which we need to
expand and operate our business. If these suppliers or vendors fail to provide equipment or service to us on a timely basis, we could experience
disruptions, which could have an adverse effect on our revenues and results of operations. In addition, we might be unable to satisfy the
requirements contained on our concessions.

Our ability to pay dividends and repay debt depends on our subsidiaries ability to transfer income and dividends to us

We are a holding company with no significant assets other than the shares of our subsidiaries and our holdings of cash and cash equivalents. Our
ability to pay dividends and repay debt depends on the continued transfer to us of dividends and other income from our subsidiaries. The ability
of our subsidiaries to pay dividends and make other transfers to us may be limited by various regulatory, contractual and legal constraints that
affect our subsidiaries.

We may fail to realize the business growth opportunities, revenue benefits, cost savings and other benefits anticipated from, or may incur
unanticipated costs associated with, acquisitions we make from time to time, our results of operations and financial condition may suffer

The business growth opportunities, revenue benefits, cost savings and other benefits we anticipated to result from our acquisitions may not be
achieved as expected, or at all, or may be delayed. For example, we expect the acquisition of CGT and Telmex Internacional to produce benefits
from combining our operations with those of Telmex Internacional. However, these benefits may not be realized and other assumptions upon
which the consideration paid for the acquisition of CGT and Telmex Internacional was determined may prove to be incorrect. Similar
considerations apply to other acquisitions, including our 2011 agreement to acquire Digicel s operations in Honduras and El Salvador. For
example, we may be unable to fully implement our business plans and strategies for the combined businesses due to regulatory limitations and
we may face regulatory restrictions in our provision of combined services in some of the countries in which we operate. To the extent that we
incur higher integration costs or achieve lower revenue benefits or fewer cost savings than expected, our results of operations and financial
condition may suffer.
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Risks Relating to the Telecommunications Industry Generally
Changes in the telecommunications industry could affect our future financial performance

The telecommunications industry continues to experience significant changes as new technologies are developed that offer subscribers an array
of choices for their communications needs. These changes include, among others, regulatory changes, evolving industry standards, ongoing
improvements in the capacity and quality of digital technology, shorter development cycles for new products, and changes in end-user needs and
preferences. In Mexico and in the other countries in which we conduct business, there is uncertainty as to the pace and extent of growth in
subscriber demand, and as to the extent to which prices for airtime and line rental may continue to decline. If we are unable to meet future
advances in competing technologies on a timely basis or at an acceptable cost, we could lose subscribers to our competitors. In general, the
development of new services in our industry requires us to anticipate and respond to the varied and continually changing demands of our
subscribers. We may not be able to accurately predict technological trends or the success of new services in the market. In addition, there could
be legal or regulatory restraints to our introduction of new services. If these services fail to gain acceptance in the marketplace, or if costs
associated with implementation and completion of the introduction of these services materially increase, our ability to retain and attract
subscribers could be adversely affected.

In the wireless industry in particular there are four existing digital technologies, none of which is compatible with the others except for long term
evolution ( LTE ), which is compatible with GSM. In the past, Telcel and certain of our international businesses used time division multiple
access ( TDMA ) technology for their digital networks, while certain of our other international businesses used code division multiple access

( CDMA ) as their digital wireless technology. We introduced GSM technology in all of our markets (excluding the United States). Also, Telcel
and some of our international businesses launched new networks using the UMTS and high-speed downlink packet access protocol ( HSDPA )
3G technology between 2007 and 2010. We expect to complete the deployment of the 3G technology in the following years.

However, if the technologies that gain widespread acceptance in the future are not compatible with the technologies we use, we may be required
to make capital expenditures in excess of our current forecasts in order to upgrade and replace our technology and infrastructure.

The intellectual property rights utilized by us, our suppliers or service providers may infringe on intellectual property rights owned by others

Some of our products and services use intellectual property that we own or license from others. We also provide content services we receive
from content distributors, such as ring tones, text games, video games, wallpapers or screensavers, and outsource services to service providers,
including billing and customer care functions, that incorporate or utilize intellectual property. We and some of our suppliers, content distributors
and service providers have received, and may receive in the future, assertions and claims from third parties that the products or software utilized
by us or our suppliers, content distributors and service providers infringe on the patents or other intellectual property rights of these third parties.
These claims could require us or an infringing supplier, content distributor or service provider to cease engaging in certain activities, including
selling, offering and providing the relevant products and services. Such claims and assertions also could subject us to costly litigation and
significant liabilities for damages or royalty payments, or require us to cease certain activities or to cease selling certain products and services.

Concerns about health risks relating to the use of wireless handsets and base stations may adversely affect our business

Portable communications devices have been alleged to pose health risks, including cancer, due to radio frequency emissions from these devices.
Lawsuits have been filed in the United States against certain participants in the wireless industry alleging various adverse health consequences as
a result of wireless phone usage, and our
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businesses may be subject to similar litigation in the future. Research and studies are ongoing, and there can be no assurance that further
research and studies will not demonstrate a link between radio frequency emissions and health concerns. Any negative findings in these studies
could adversely affect the use of wireless handsets and, as a result, our future financial performance.

Developments in the telecommunications sector have resulted, and may in the future result, in substantial write-downs of the carrying value
of certain of our assets

We review on an annual basis, or more frequently where the circumstances require, the value of each of our assets and subsidiaries, to assess
whether those carrying values can be supported by the future cash flows expected to be derived from such assets. Whenever we consider that due
to changes in the economic, regulatory, business or political environment, our goodwill, intangible assets or fixed assets may be impaired, we
consider the necessity of performing certain valuation tests, which may result in impairment charges. The recognition of impairments of
tangible, intangible and financial assets could adversely affect our results of operations.

We are exposed to special risks in connection with our international call services

Revenues from international service in part reflect payments under bilateral agreements between us and foreign carriers, which are influenced by
the international tariff and trade regulations and cover virtually all international calls to and from the countries in which we operate. Various
factors, including unauthorized international traffic (commonly known as bypass), increases in the proportion of outgoing to incoming calls and
the levels of settlement prices could affect the amount of net settlement payments from U.S. or other international carriers to us in future years.

Risks Relating to Our Controlling Shareholders, Capital Structure and Transactions with Affiliates
Members of one family may be deemed to control us

According to reports of beneficial ownership of our shares filed with the SEC, Carlos Slim Helu, together with his sons and daughters (together,
the Slim Family ), including his two sons who are co-chairs of our board of directors, Patrick Slim Domit and Carlos Slim Domit, may be
deemed to control us. The Slim Family may be able to elect a majority of the members of our board of directors and to determine the outcome of
other actions requiring a vote of our shareholders, except in very limited cases that require a vote of the holders of L Shares. We cannot assure
you that the Slim Family will not take actions that are inconsistent with your interests.

We have significant transactions with affiliates

We engage in transactions with certain subsidiaries of Grupo Carso, S.A.B. de C.V. and Grupo Financiero Inbursa, S.A.B. de C.V., which are
affiliates of América M6vil, and of our shareholder AT&T, Inc. Many of these transactions occur in the ordinary course of business.
Transactions with affiliates may create the potential for conflicts of interest.

We also make investments together with affiliated companies, sell our investments to related parties and buy investments from related parties.
For more information about our transactions with affiliates see Related Party Transactions under Item 7.

Our bylaws restrict transfers of shares in some circumstances

Our bylaws provide that any acquisition or transfer of more than 10% of our capital stock by any person or group of persons acting together
requires the approval of our Board of Directors. If you acquire or transfer more than 10% of our capital stock, you will not be able to do so
without the approval of our Board of Directors.

11

Table of Contents 17



Edgar Filing: AMERICA MOVIL SAB DE CV/ - Form 20-F

Table of Conten
The protections afforded to minority shareholders in Mexico are different from those in the United States

Under Mexican law, the protections afforded to minority shareholders are different from those in the United States. In particular, the law
concerning fiduciary duties of directors is not as fully developed as in other jurisdictions, there is no procedure for class actions, and there are
different procedural requirements for bringing shareholder lawsuits. As a result, in practice it may be more difficult for minority shareholders of
América Mévil to enforce their rights against us or our directors or controlling shareholder than it would be for shareholders of a company
incorporated in another jurisdiction, such as the United States.

Holders of L Shares and L Share ADSs have limited voting rights

Our bylaws provide that holders of L Shares are not permitted to vote except on such limited matters as, among others, the transformation or
merger of América Mévil or the cancellation of registration of the L Shares with the National Securities Registry (Registro Nacional de Valores,
or RNV ) maintained by CNBYV or any stock exchange on which they are listed. If you hold L Shares or L. Share ADSs, you will not be able to
vote on most matters, including the declaration of dividends that are subject to a shareholder vote in accordance with our bylaws.

Holders of ADSs are not entitled to attend shareholders meetings, and they may only vote through the depositary

Under our bylaws, a shareholder is required to deposit its shares with a custodian in order to attend a shareholders meeting. A holder of ADSs
will not be able to meet this requirement, and accordingly is not entitled to attend shareholders meetings. A holder of ADSs is entitled to instruct
the depositary as to how to vote the shares represented by ADSs, in accordance with procedures provided for in the deposit agreements, but a
holder of ADSs will not be able to vote its shares directly at a shareholders meeting or to appoint a proxy to do so.

Mexican law and our bylaws restrict the ability of non-Mexican shareholders to invoke the protection of their governments with respect to
their rights as shareholders

As required by Mexican law, our bylaws provide that non-Mexican shareholders shall be considered as Mexicans in respect of their ownership
interests in América Mévil and shall be deemed to have agreed not to invoke the protection of their governments in certain circumstances. Under
this provision, a non-Mexican shareholder is deemed to have agreed not to invoke the protection of his own government by asking such
government to interpose a diplomatic claim against the Mexican government with respect to the shareholder s rights as a shareholder, but is not
deemed to have waived any other rights it may have, including any rights under the U.S. securities laws, with respect to its investment in
América Movil. If you invoke such governmental protection in violation of this provision, your shares could be forfeited to the Mexican
government.

Our bylaws may only be enforced in Mexico

Our bylaws provide that legal actions relating to the execution, interpretation or performance of the bylaws may be brought only in Mexican
courts. As a result, it may be difficult for non-Mexican shareholders to enforce their shareholder rights pursuant to the bylaws.

It may be difficult to enforce civil liabilities against us or our directors, officers and controlling persons

América Movil is a sociedad andnima bursdtil de capital variable organized under the laws of Mexico, with its principal place of business
(domicilio social) in Mexico City, and most of our directors, officers and controlling persons reside outside the United States. In addition, all or
a substantial portion of our assets and their assets are located outside of the United States. As a result, it may be difficult for investors to effect
service of
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process within the United States on such persons or to enforce judgments against them, including in any action based on civil liabilities under the
U.S. federal securities laws. There is doubt as to the enforceability against such persons in Mexico, whether in original actions or in actions to
enforce judgments of U.S. courts, of liabilities based solely on the U.S. federal securities laws.

You may not be entitled to participate in future preemptive rights offerings

Under Mexican law, if we issue new shares for cash as part of certain capital increases, we must grant our shareholders the right to purchase a
sufficient number of shares to maintain their existing ownership percentage in América Mdvil. Rights to purchase shares in these circumstances
are known as preemptive rights. Our shareholders do not have preemptive rights in certain circumstances such as mergers, convertible
debentures, public offers and placement of repurchased shares. We may not legally be permitted to allow holders of ADSs or holders of L Shares
or A Shares in the United States to exercise any preemptive rights in any future capital increase unless we file a registration statement with the
SEC, with respect to that future issuance of shares. At the time of any future capital increase, we will evaluate the costs and potential liabilities
associated with filing a registration statement with the SEC and any other factors that we consider important to determine whether we will file
such a registration statement.

We cannot assure you that we will file a registration statement with the SEC to allow holders of ADSs or U.S. holders of L Shares or A Shares to
participate in a preemptive rights offering. As a result, the equity interest of such holders in América Mévil may be diluted proportionately. In
addition, under current Mexican law, it is not practicable for the depositary to sell preemptive rights and distribute the proceeds from such sales
to ADS holders.

Risks Relating to Developments in Mexico and Other Countries
Latin American and Caribbean economic, political and social conditions may adversely affect our business

Our financial performance may be significantly affected by general economic, political and social conditions in the markets where we operate,
particularly in Mexico, Brazil, Colombia and Central America. Many countries in Latin America and the Caribbean, including Mexico, Brazil
and Argentina have suffered significant economic, political and social crises in the past, and these events may occur again in the future. We
cannot predict whether changes in political administrations will result in changes in governmental policy and whether such changes will affect
our business. Factors related to economic, political and social conditions that could affect our performance include:

significant governmental influence over local economies;

substantial fluctuations in economic growth;

high levels of inflation;

changes in currency values;

exchange controls or restrictions on expatriation of earnings;

high domestic interest rates;

wage and price controls;
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imposition of trade barriers;

unexpected changes in regulation; and

overall political, social and economic instability.
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Adverse economic, political and social conditions in Latin America may inhibit demand for telecommunication services and create uncertainty
regarding our operating environment, which could have a material adverse effect on our company.

Our business may be especially affected by conditions in Mexico and Brazil, our two principal markets. Mexico experienced a period of slow
growth in 2009, primarily as a result of the downturn in the U.S. economy. According to preliminary data, during 2010, Mexico s gross domestic
product ( GDP ) increased by an estimated 5.5%, compared to a decrease of 6.1% in 2009. The annual rate of inflation, as measured by changes in
the National Consumer Price Index published by Banco de México, was 4.4% for 2010 and 3.6% in 2009.

According to preliminary data, during 2010, Brazil s GDP increased by an estimated 7.5% in 2010, compared to a decrease of 0.6% in 2009. The
annual rate of inflation, as measured by changes in the Brazilian National Consumer Price Index, was 5.9% for 2010 and 4.3% in 2009.

Our business may be affected by political developments in Latin America and the Caribbean. We cannot predict whether these recent events will
affect our business or our ability to renew our licenses and concessions, to maintain or increase our market share or profitability or will have an
impact on future strategic acquisition efforts.

Depreciation or fluctuation of the currencies in which we conduct operations relative to the U.S. dollar could adversely affect our financial
condition and results of operations

We are affected by fluctuations in the value of the currencies in which we conduct operations compared to the U.S. dollar, in which a substantial
portion of our indebtedness is denominated. Changes in the value of the various currencies in which we conduct operations against the Mexican
peso, which we use as our reporting currency in our financial statements, and against the U.S. dollar may result in exchange losses or gains on
our net U.S. dollar-denominated indebtedness and accounts payable. In 2009, changes in currency exchange rates led us to report net foreign
exchange gains of Ps. 13,419 million. In 2010, we reported net foreign exchange gains of Ps. 5,581 million. In addition, currency fluctuations
between the Mexican peso and the currencies of our non-Mexican subsidiaries affect our results as reported in Mexican pesos. Currency
fluctuations are expected to continue to affect our financial income and expense.

Major devaluation or depreciation of any such currencies may also result in disruption of the international foreign exchange markets and may
limit our ability to transfer or to convert such currencies into U.S. dollars and other currencies for the purpose of making timely payments of
interest and principal on our indebtedness. For example, although the Mexican government does not currently restrict, and for many years has
not restricted, the right or ability of Mexican or foreign persons or entities to convert pesos into U.S. dollars or to transfer other currencies out of
Mexico, it could, however, institute restrictive exchange rate policies in the future. Similarly, the Brazilian government may impose temporary
restrictions on the conversion of Brazilian reais into foreign currencies and on the remittance to foreign investors of proceeds from investments
in Brazil whenever there is a serious imbalance in Brazil s balance of payments or a reason to foresee a serious imbalance.
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Item 4. Information on the Company
GENERAL

We provide telecommunications services in 18 countries. We are the largest provider of wireless communications services in Latin America,
based on the number of subscribers, with the largest market share in Mexico and the third-largest in Brazil. We also have major fixed-line
operations in Mexico, Brazil and twelve other countries. The table below provides a summary of the principal businesses we conduct and the
principal brand names we use in each country where we operate.

Principal Principal
Country Brands Businesses
Mexico Telcel Wireless

Telmex Fixed line
Argentina Claro Wireless, fixed line
Brazil Claro Wireless

Embratel Fixed line, satellite, Pay TV

Net Pay TV

Chile Claro Wireless, fixed line, Pay TV
Colombia Comcel Wireless

Telmex Fixed line, Pay TV
Dominican Republic Claro Wireless, fixed line, Pay TV
Ecuador Claro Wireless, fixed line, Pay TV
El Salvador Claro Wireless, fixed line, Pay TV
Guatemala Claro Wireless, fixed line, Pay TV
Honduras Claro Wireless, fixed line, Pay TV
Jamaica Claro Wireless
Nicaragua Claro Wireless, fixed line, Pay TV
Panama Claro Wireless, Pay TV
Paraguay Claro Wireless
Peru Claro Wireless, fixed line, Pay TV
Puerto Rico Claro Wireless, fixed line, Pay TV
Uruguay Claro Wireless, fixed line
United States Tracfone Wireless

We intend to build on our position as the leader in integrated telecommunications services in Latin America and the Caribbean by continuing to
expand our subscriber base, both by developing our existing businesses and by making strategic acquisitions when opportunities arise. We are
offering our customers new services and new packages that integrate multiple services, and we continue investing in our networks to optimize
coverage and implement new technologies. We strongly believe in profitably creating value for our customers. Consistent with this objective,
our corporate strategy is based on the three pillars of growth, integration and optimization, which we intend to solidify through:

proximity to our clients and ability to take advantage of opportunities to penetrate new markets with a greater variety of
telecommunications products and services with more and enhanced features;

continuing to deliver on growth in revenues and profits, controlling costs through operational integration among our subsidiaries,
reducing churn and replicating best practices throughout the region; and

offering convergence services, ensuring quality to our clients and optimizing customer care with the best service.
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The following table sets forth, for the dates indicated, the number of our wireless subscribers and our revenue generating units ( RGUs ), which
include fixed lines, broadband accesses and cable or direct-to-home ( DTH ) Pay TV units, in the countries where we operate. It includes total
subscribers and RGUs of all consolidated subsidiaries and affiliates, without adjusting where our equity interest is less than 100%. The table
reflects the geographic segments we use in our consolidated financial statements, and in particular: (a) Southern Cone refers to Argentina, Chile,
Paraguay and Uruguay; (b) Andean Region refers to Ecuador and Peru; (c) Central America refers to El Salvador, Guatemala, Honduras and
Nicaragua; and (d) Caribbean refers to Dominican Republic, Jamaica and Puerto Rico.

December 31,
2009 2010
(in thousands)
Wireless subscribers:

Mexico 59,167 64,138
Brazil 44,401 51,638
Southern Cone 21,833 24,508
Colombia and Panama 27,797 29,413
Andean Region 17,760 20,310
Central America 9,535 10,775
United States 14,427 17,749
Caribbean 6,043 6,494
Total wireless subscribers 200,963 225,024
RGUs:

Mexico 22,406 22,951
Brazil 14,514 18,588
Southern Cone" 834 1,067
Colombia and Panama 2,753 2,988
Andean Region 338 544
Central America 2,929 3,231
Caribbean 2,019 2,144
Total RGUs 45,794 51,511

(1) Argentina, Chile and Uruguay only. We do not have fixed line operations in Paraguay.
Our principal operations are:

Mexico Wireless. Our subsidiary Radiomévil Dipsa, S.A. de C.V., which operates under the name Telcel, is the largest provider of
wireless service in Mexico, based on the number of subscribers.

Mexico Fixed. Our subsidiary Telmex is the only nationwide provider of fixed-line telephony services in Mexico.

Brazil. Several of our subsidiaries operating under the unified brand name Claro together constitute one of the three largest

providers of wireless telecommunications services in Brazil, based on the number of subscribers. Our subsidiary Embratel

Participacdes S.A. ( Embrapar ), together with its subsidiaries, is one of the leading providers of telecommunications services in
Brazil, and our affiliate Net Servigos de Comunicagdo, S.A. ( Net Servicos ) is the largest cable television operator in Brazil. Together
they offer triple-play services in Brazil, with a cable television network that passes 11.7 million homes.
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Southern Cone. We provide wireless services in Argentina, Paraguay, Uruguay and Chile, operating under the Claro brand. We
also provide fixed-line services in Argentina, Chile and Uruguay under the Claro brand. In Chile, we offer nationwide Pay TV
services under the Claro brand.
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Colombia and Panama. We provide wireless services under the Comcel brand in Colombia, where we are the largest wireless
provider. We also provide fixed-line telecommunications and Pay TV services in Colombia under the Telmex brand, where our
network passes 5.5 million homes. We also provide wireless telecommunications and Pay TV services in Panama under the Claro
brand.

Andean Region. We provide wireless services in Peru and Ecuador under the Claro brand. We also provide fixed-line
telecommunications and Pay TV services in Peru, where our network passes 668 thousand homes, and Ecuador, where our network
passes 406 thousand homes.

Central America. We provide fixed-line, wireless and Pay TV services in Guatemala, El Salvador, Honduras and Nicaragua. Our
Central American subsidiaries provide all services under the Claro brand.

United States. Our subsidiary TracFone Wireless Inc. ( TracFone ) is engaged in the sale and distribution of prepaid wireless
services and wireless phones throughout the United States, Puerto Rico and the U.S. Virgin Islands.

Caribbean. We provide fixed-line, wireless and Pay TV services in the Dominican Republic and Puerto Rico, where we are the
largest telecommunications services providers. In addition, we provide wireless services in Jamaica. Our Caribbean subsidiaries
provide all services under the Claro brand.

All the companies that conduct our operations are fully consolidated and wholly owned, with these exceptions:

Telmex. Our subsidiary CGT directly and indirectly, owns 59.89% of the total equity of Telmex, which conducts fixed-line
telecommunications business in Mexico. We own 99.96% of the total equity of CGT. Telmex is fully consolidated in our financial
statements. Telmex is listed on the Mexican Stock Exchange, the New York Stock Exchange ( NYSE ), NASDAQ and the Mercado
de Valores Latinoamericanos en Euros ( Latibex ).

Net Servicos. Our Brazilian subsidiaries own a total of 91.9% of the total equity of Net Servigos, which provides Pay TV services
in Brazil. However, we do not control a majority of the voting equity. We account for Net Servicos on the equity method. Net
Servigos is listed on the Brazilian stock exchange BM&FBOVESPA and on NASDAQ.

Other minority interest. For some of our other operating subsidiaries, we own less than 100% of the equity, but in each case we
own more than 95% and the subsidiaries are fully consolidated. A detailed list of our subsidiaries and affiliates is provided in Exhibit
8.1 to this annual report; see also Note 2(b)(i) to our consolidated financial statements.
América Movil, S.A.B. de C.V. is a sociedad andnima bursdtil de capital variable organized under the laws of Mexico with its principal
executive offices at Lago Zurich 245, Plaza Carso / Edificio Telcel, Colonia Granada Ampliacién, Delegacién Miguel Hidalgo, 11529, México
D.F., México. Our telephone number at this location is (5255) 2581-4449.

History

We were established in September 2000 in a spin-off from Telmex, a leading provider of telecommunications services in Mexico. The spin-off
was implemented using a procedure under the Mexican General Corporations Law (Ley General de Sociedades Mercantiles) called escision.

In 1999, we began acquiring our international subsidiaries and investing in our Brazilian operations and our other international affiliates. We
made significant acquisitions in Latin America and the Caribbean during the past 12 years, including the acquisitions of Telmex Internacional
and CGT, which owns a controlling interest in Telmex.
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We continue to look for other investment opportunities in telecommunication companies worldwide, including in markets where we are already
present, and we often have several possible acquisitions under consideration.

Recent Developments
Acquisitions of CGT and Telmex Internacional

In June 2010, we completed two separate but concurrent offers to acquire outstanding shares of Telmex Internacional and CGT. Giving effect to
the acquisition of additional shares of each in subsequent offer periods, we currently own 99.96% of the outstanding shares of CGT and 97.13%
of the outstanding shares of Telmex Internacional. The total consideration we paid upon closing the offers was approximately 8,438 million of
our Series L Shares (including Series L Shares represented by ADSs) and approximately Ps. 26,784 million in cash.

Embratel Tender Offer for Preferred Shares of Net Servigos

On October 13, 2010, our subsidiary, Embratel, purchased 143,853,436 preferred shares, no par value, of Net Servicos. A sufficient number of
preferred shares were tendered into the offer to give rise to a shareholder put right at the offer price adjusted for inflation through settlement of
the put. The period for exercising the shareholder put right expired on January 13, 2011. A total of 49,847,863 preferred shares, equivalent to
21.81% of outstanding preferred shares as of October 13, 2010, were tendered during the shareholder put right period, bringing the final number
of preferred shares tendered into the offer to 193,701,299. The total purchase price of all preferred shares acquired pursuant to the tender offer
was approximately R$4.4 billion Brazilian reais (U.S.$2.6 billion based on the exchange rate as of January 13, 2011 of R$1.6701 per U.S.$1.00),
paid in cash. As a result of the offer, our ownership of preferred shares through the combined holdings of Embratel and its parent, Embrapar,
increased to 210,838,097 preferred shares, equivalent to 92.3% of the outstanding preferred shares. Accordingly, our indirect ownership in Net
Servicos total capital stock increased to 91.9%.

License to Operate in Costa Rica

In a public auction in January 2011, we obtained a license to operate in Costa Rica for a total purchase price of approximately U.S.$75 million.
We were granted the use of 70 MHz of spectrum in the 1.8 MHz and 2.1 MHz bands for a period of 15 years. We expect to begin operations in
Costa Rica later in 2011.

Acquisition of Digicel Operations in Honduras and El Salvador and Divestiture of Our Operations in Jamaica

In March 2011, we entered into an agreement with Digicel Group Limited and its affiliates ( Digicel ) to acquire 100% of Digicel s operations in
Honduras and El Salvador. As part of this transaction, we are selling our operations in Jamaica to Digicel. The completion of the transaction is
subject to governmental and regulatory approvals in Honduras, El Salvador and Jamaica, among other conditions, and is expected to occur

during the second quarter of 2011.

Acquisition of 20% Interest in Star One

In April 2011, we entered into a stock purchase agreement with GE Satellite Holdings LLC and its affiliates to acquire a 20% interest in Star
One S.A. ( Star One ). Star One is a Brazilian company that provides satellite services in Brazil. Our subsidiary Embratel currently owns the
remaining 80% interest in Star One. The transaction is subject to regulatory approvals in Brazil, and is expected to close during the third quarter
of 2011.
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MEXICO WIRELESS OPERATIONS

We offer wireless services and products in Mexico through our subsidiary Telcel and Telcel s subsidiaries and affiliates in Mexico. Telcel is the
leading provider of wireless communications services in Mexico. We also offer yellow pages directory services in Mexico through Anuncios en
Directorios, S.A. de C.V.

As of December 31, 2010, we had approximately 64.1 million cellular subscribers, approximately 90.1% of which were prepaid customers,
which represented a market share of 70.5%.

In 2010, our Mexico Wireless segment had revenues of Ps. 146,095 million, representing 26.0% of our consolidated revenues for such period.
As of December 31, 2010, our Mexico Wireless operations represented approximately 28.5% of our total wireless subscribers, as compared to
29.4% at December 31, 2009.

The following table sets forth information regarding our Mexico Wireless segment s subscriber base, market share and operating measures at the
dates and for the periods indicated.

December 31,
2009 2010

ARPU (year ended) Ps. 162 Ps. 165
Subscribers (thousands):

Prepaid 53,938 57,778
Postpaid 5,229 6,359
Total 59,167 64,138
Market share 71.2% 70.5%
MOU s (year ended) 194 210
Wireless churn rate (year ended) 3.2% 3.2%

Services and Products
Voice Services and Products

Telcel offers wireless voice and data services under a variety of plans to meet the needs of different user segments. The plans are either postpaid,
where the customer is billed monthly for the previous month and may terminate the plan at any time, subject to certain exceptions, or prepaid,
where the customer pays in advance for a specified volume of use over a specified period. Although prepaid customers typically generate lower
levels of usage and are often unwilling to make a fixed financial commitment or do not have the credit profile to purchase postpaid plans, we
believe the prepaid market represents a large and growing under-penetrated market in Mexico because, compared to the average postpaid plan,
prepaid plans involve higher average per minute airtime charges, lower customer acquisition costs and billing expenses, and low credit or
payment risk.

Rates for postpaid plans have not increased since April 1999 and rates for prepaid plans have not increased since 2002. Rates for both types of
plans are expected to remain stable as long as the Mexican economic environment remains stable. In addition, in recent periods Telcel has
offered certain discounts and promotions that reduce the effective rates that its postpaid and prepaid customers pay.

Telcel offers international roaming services to its subscribers through the networks of cellular service providers with which Telcel has entered
into international roaming agreements around the world. In Mexico, Telcel also provides GSM and 3G roaming services to customers of Telcel s
international roaming partners.

In connection with the provision of its voice services, Telcel earns mobile termination revenues from calls to any of its subscribers that originate
with another service provider. Telcel charges the service provider from whose network the call originates a mobile termination charge for the
time Telcel s network is used in connection with the call. Similarly, Telcel must pay mobile termination fees in respect of calls made by its
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subscribers to customers of other service providers. There has been extensive controversy, and legal and administrative proceedings, concerning
the terms of interconnection in Mexico. See Regulation Mexican Regulatory Proceedings Mobile Termination Rates under this Item 4 and Note
17 to our audited consolidated financial statements included in this annual report.

Data Services

Telcel offers data services, including Short Message Services ( SMS ), Multimedia Messaging Service ( MMS ), Premium SMS and Premium
MMS, Mobile Entertainment Services, Data Transmission, Internet Browsing and E-mail Services.

Handsets and Accessories

Telcel offers a variety of products as complements to its wireless service, including handsets and smart phones and accessories such as chargers,
headsets, belt clips, batteries, broadband cards and netbooks.

Other Services and Products

In addition, Telcel offers other wireless services, such as Push-to-Talk Services, Oficina Mdvil Telcel, a services suite designed to provide
companies productivity-enhancing applications, mobile banking, Ideas TV Ideas Radio, which permit customers to access TV and radio content
and videoconferencing.

Marketing

Telcel develops customer and brand awareness through its marketing and promotion efforts and high-quality customer care. Telcel builds upon
the strength of its well-recognized brand name to increase consumer awareness and customer loyalty, employing continuous advertising efforts
through print, radio, television, sponsorship of sports events and other outdoor advertising campaigns. Telcel also has a loyalty rewards program,

Circulo Azul , that offers postpaid customers points that can be redeemed for handsets and other goods or services provided by third parties. In
2010, our marketing efforts were mainly focused on communicating that we have one of the best 3G networks in the world and showing the
advantages such network has through value-added services.

Sales and Distribution

Telcel markets its wireless services and products primarily through exclusive distributors located throughout Mexico, who sell Telcel s services
and products, including handsets, postpaid plans and prepaid cards, through approximately 40,794 points of sale and receive commissions. In
addition, Telcel s company-owned retail stores offer one-stop shopping for a variety of wireless services and products. Walk-in customers can
subscribe for postpaid plans, purchase prepaid cards and purchase handsets and accessories. As of December 31, 2010, Telcel owned and
operated 266 customer sales and service centers throughout Mexico and will continue to open new sales and service centers as necessary in order
to offer its products directly to subscribers in more effective ways. In addition, Telcel has a dedicated corporate sales group to service the needs
of its large corporate and other high-usage customers. In the year ended December 31, 2010, approximately 77% of Telcel s sales of handsets
were generated by cellular distributors, 20% from sales in company-owned stores and 3% from direct sales to corporate accounts.

Billing and Collection

Telcel bills its postpaid customers through monthly invoices, which detail itemized charges. Customers may pay their bills through
pre-authorized debit or credit charges, in person at banks, Telcel s and other designated retail stores, and electronically through the Internet
websites of Telcel and of banks.
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If a postpaid customer s payment is overdue, service may be suspended temporarily until full payment for all outstanding charges is received. If
the subscriber s payment is more than 60 days past due, service may be discontinued permanently. Accounts that are more than 90 days past due
are considered doubtful accounts.

A prepaid customer who purchases airtime credit has between 7 to 60 days, depending on the amount purchased, to use the airtime. After 30 or
60 days, the customer can no longer use that airtime for outgoing calls unless the customer purchases additional airtime credit. After 180 days,
unless the customer has purchased additional airtime credit, the service is discontinued and the balance, if any, is recognized as revenue.

Customer Service

Telcel places a high priority on providing its customers with quality customer care and support, with approximately 59% of Telcel s employees
dedicated to customer service. Customers may call a toll-free telephone number, go to one of the customer sales and service centers located
throughout Mexico or access Telcel s website to answer any inquiries.

Our Networks and Technology

Telcel s wireless networks, which cover approximately 93% of the population, use digital technologies both in the 850 MHz frequency spectrum
and in the 1900 MHz frequency spectrum. As of December 31, 2010, Telcel has networks using:

TDMA technology in the 850 MHz frequency spectrum.

GSM technology in the 1900 and 850 MHz frequency spectrums;

Enhanced data rates for GSM evolution ( EDGE ) technologies in the 850 MHz frequency spectrum; and

UMTS/HSDPA 3G technologies in the 850 MHz frequency spectrum.

TDMA network

Telcel has a nationwide TDMA network that permits the use of advanced dual-band handsets that allow for roaming across analog and digital
systems using the 850 MHz spectrum. This network is currently used by subscribers who have not yet migrated to a newer network, especially in
rural areas. Telcel s TDMA subscriber base represented approximately 1.9% of Telcel s total subscribers.

GSM/EDGE network

Currently, Telcel s GSM network offers service in all nine regions in Mexico, having built and installed a GSM network in the 1900 MHz
frequency spectrum in those regions. In addition, Telcel has continued with the expansion of its GSM network by using the 850 and 1900 MHz
spectrum since 2006. As of December 31, 2010, Telcel s GSM subscriber base represented approximately 85.5% of Telcel s total subscribers.

In addition, Telcel upgraded the GSM network with EDGE technology in 2005. It has implemented EDGE technology in all localities with GSM
coverage (approximately 179,000 localities), including all the major cities and roads in Mexico.

3G network

Telcel, which began offering 3G services in February 2008, is deploying a UMTS 3G network in Mexico using the existing 850 MHz spectrum
using HSDPA, a mobile telephony communications protocol that allows networks based on UMTS to have higher data transfer speeds and
capacity.
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Telcel is the first operator to deploy UMTS/HSDPA technologies in Mexico. As of December 31, 2010, Telcel s UMTS/HSDPA network
covered approximately 112,000 localities, including all of Mexico s principal cities. Telcel plans to continue expanding its 3G coverage in
Mexico throughout 2011 for urban as well as rural areas. As of December 31, 2010, Telcel s UMTS/HSDPA subscriber base represented
approximately 12.6% of Telcel s total subscribers.

4G network

In 2010, Telcel obtained additional spectrum in the 1.7/2.1 GHz Band (usually known as AWSAdvanced Wireless Services) for each of the nine
regions (three of them with 30 MHz and six with 20 MHz), for which it paid Ps. 3.8 billion. The planned use for this spectrum is to deploy a 4th
Generation network based on the international standard LTE.

Competition

Telcel faces competition from other wireless providers using the 850 MHz spectrum and from providers with Personal Communications Service
( PCS ) licenses that provide wireless service on the 1900 MHz spectrum. Telcel s principal competitors in Mexico are Iusacell and Telefénica.
Telcel also competes with Nextel in certain regions.

The effects of competition on Telcel depend, in part, on the business strategies of its competitors, on regulatory developments, and on the
general economic and business climate in Mexico, including demand growth, interest rates, inflation and exchange rates. The effects could
include loss of market share and pressure to reduce rates. Telcel believes that its strategies to meet competition will continue to help limit its loss
of market share and that any loss of market share will be partly offset by increasing demand.

Directory Services and Products
Print Directories

We offer two types of printed yellow pages directories: a complete yellow pages book and a community directory. We also publish and
distribute white pages directories. Basic listing in our yellow pages directories is provided at no charge and includes the name, address and
telephone number of the business according to its classification. In addition, we sell paid advertising space on an annual basis in our yellow
pages directories and offer various advertising options to our clients.

Internet Directory

We provide electronic directory services through the Seccién Amarilla website on the Internet, which can be accessed at
www.seccionamarilla.com or www.paginastelmex.com. The webpages provide access to the information published in the print yellow pages
directories by geographic location, classification or business name. Maps accompany search results showing where a business is located. We
also sell advertising on the website.

We are the main provider of yellow pages directories in Mexico, where we compete with other types of media, including television broadcasting,
newspaper, radio, direct mail, search engines and other Internet yellow pages.
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MEXICO FIXED OPERATIONS

We offer fixed-line services and products in Mexico through our subsidiary Telmex and its subsidiaries and affiliates in Mexico. Telmex is the
leading provider of fixed-line voice and broadband services in Mexico. As of December 31, 2010, we had approximately 15.6 million fixed line
voice subscribers and 7.4 million broadband subscribers in Mexico.

In 2010, our Mexico Fixed segment had revenues of Ps. 114,080 million, representing 18.8% of our consolidated revenues for such period. As of
December 31, 2010, our Mexico Fixed operations represented approximately 44.6% of our total RGUs, as compared to 48.9% at December 31,
2009.

The following table sets forth information regarding our Mexico Fixed segment s subscriber base, traffic and operating measures at the dates and
for the periods indicated:

December 31,

2009 2010
RGUs (thousands):
Fixed voice 15,882 15,591
Broadband 6,524 7,359
Total 22,406 22,950
Traffic (year ended) (millions):
Long distance minutes 25,222 25,636
Interconnection minutes 38,155 37,868
Total minutes 63,377 63,504
Churn rate (year ended):
Fixed voice 1.4% 0.9%
Broadband 1.6% 1.6%

Services and Products
Voice Services and Products

Telmex offers a variety of fixed-line voice services and products, including local service, domestic and international long-distance service and
public telephony services, under a variety of plans to meet the needs of different user segments.

Telmex charges for fixed-line local telephone service include (a) installation charges, (b) monthly line rental charges, (c) monthly measured
service charges, (d) digital services and (e) charges for other services, such as the transfer of a line to another address and reconnection.
Residential customers pay a fixed charge per local call in excess of a monthly allowance of 100 local calls, and commercial customers pay for
every local call at the same fixed rate per call. The concession Telmex holds to operate a public network for basic telephone services permits but
does not require Telmex to base its charges on the duration of each call, with a monthly allowance of free calls or call minutes for residential
customers. Telmex does not currently charge by duration of invoiced calls in any region, except in the case of prepaid services. In 2010, Telmex
did not increase rates for local telephone service. Telmex has had lower rates in real terms for every year since 2001.

Telmex s rates for domestic long-distance service are based on call duration and type of service (direct-dial or operator-assisted) once customers
exceed the number of minutes included in their service packages. In 2010 Telmex did not increase its rates for domestic long-distance calls. This
continues Telmex s trend of offering lower rates in real terms every year since 1999.

Charges for international long-distance calls are based on call duration, type of service (direct-dial or operator-assisted) and the destination of
the call once customers exceed the number of minutes included in their
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plan. Customers can choose from a variety of discount rate plans. In 2010, Telmex did not increase its rates for international long-distance calls,
continuing its trend of offering lower rates in real terms every year since 1999.

In addition, Telmex provides interconnection services pursuant to which (a) long-distance, local and mobile phone carriers operating in Mexico
establish points of interconnection between their networks and Telmex s network and (b) Telmex carries calls between the points of
interconnection and its customers. When a customer of another carrier calls a local service customer of Telmex, Telmex completes the call by
carrying the call from the point of interconnection to the particular customer, and when a local service customer of Telmex who has preselected

a competing long-distance carrier makes a long-distance call, Telmex carries the call from the customer to the point of interconnection with that
other long-distance carrier s network. Excluding the calling party pays service, Telmex only has one rate for interconnecting all categories of
carriers and all types of calls. As a result of Mexico s bill and keep system, under which local carriers and cable television providers do not pay
interconnection fees to other local carriers, Telmex does not receive an interconnection fee from these calls.

Telmex also had more than 661 thousand fixed-line public telephones in operation at December 31, 2010.
Data Services and Products
Telmex s data service business is comprised of corporate network services and Internet access service.

Corporate networks consist of the transmission of voice, video and data between two or more end points using private circuits. Telmex s

principal product offerings for corporate networks are Ladaenlaces (Ladalinks) and multi-service virtual private networks ( VPNs ), which allows
Telmex to provide different levels of service for voice, data and video applications. Telmex also provides specialized assistance and technical
support for these applications. Telmex also provides network outsourcing services that include maintenance, support and integration of
communication networks and information systems.

Telmex s broadband service, which it provides under the Infinitum brand, allows its customers to use its high-capacity connectivity services with
applications such as video-conferencing, file transfer, terminals and email. Infinitum operates over Asymmetric Digital Subscriber Line ( ADSL )
technology. In October 2010, Telmex began the marketing of 20 Mbps Internet access for residential customers.

Multi-Service Offers

Telmex has introduced a number of multi-service offers designed to meet the needs of its customers. For example, in order to promote local
service among Telmex s customers, Telmex has introduced multi-service offers that include unlimited local and domestic long-distance calls.
Telmex has also introduced packages of telecommunications services that include a certain number of local calls and/or minutes for domestic
long-distance.

In addition, consistent with Telmex s strategy of retaining its current customers and maximizing the value of residential and business Internet
accounts, in 2010 Telmex continued to offer flexible plans permitting Infinitum customers to create their own individualized packages of
additional voice services, including a combination of local and long-distance calls.

Other Services and Products

In addition, Telmex provides various telecommunications and telecommunications-related products and services that include sales of computers,
telecommunications equipment and accessories.

In November 2008, Telmex entered into several agreements with Dish México and its affiliates, which operate a DTH Pay TV system in Mexico
pursuant to which Telmex is currently providing customary billing and collection services, customer equipment and access to the Telmex retail
distribution network. Subject to obtaining specified authorizations, Telmex could invest directly in a joint venture with Dish.
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Sales and Distribution

Telmex uses its network of 388 Telmex stores (Tiendas Telmex) to offer its products and services throughout Mexico. In addition to their
function as customer service centers, the Telmex stores offer a wide range of computer and telecommunications equipment and accessories,
which may be purchased outright or through installment payment plans.

Billing and Collection

Telmex s invoices detail the number and destination of local and long-distance calls made, and charges for other services. On Telmex s website
(www.telmex.com), Telmex customers can view their statements in detail: SI@NA for corporate customers and Mi Telmex for residential and
commercial customers. Telmex s website provides information about its services, corporate information and access to online transactions such as
order services and the payment of invoices.

Telmex also offers billing and collection services to other companies through its phone bill. Telmex currently provides billing and collection
services to companies such as Medicalhome, Socio Aguila, Teletén, Telecomunicaciones de México and Dish México.

Customer Service

Telmex provides support to its customers through its customer service centers, call centers and its website. Telmex services its corporate clients
through its integrated service plans that can be customized to meet the specific needs of individual clients. Telmex assigns specialized staff to
service large corporate clients.

Our Networks and Technology

Telmex s local and long-distance fiber optic network consists of 115,750 kilometers, reaches more than 90% of Mexico s population, connects the
major cities in Mexico, connects Mexico via submarine cables with 28 other countries and includes secondary branches and additional

transmission rings throughout Mexico designed to avoid network congestion. In addition, Telmex s international long-distance traffic may also

be carried by microwave transmission and satellite systems.

Competition

Telmex faces competition from other holders of long-distance licenses, holders of local service licenses, Pay TV operators with licenses to
provide telephone and Internet service and wireless telecommunications providers. Telmex s principal competitors in Mexico are Axtel,
Maxcom, Megacable, Cablevision, Cablemds and Movistar.
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BRAZILIAN OPERATIONS

We offer wireless, fixed line voice, broadband, Pay TV and directory services and products in our Brazil segment through our subsidiaries

Americel S.A. ( Americel ), Claro S.A. ( Claro ), Embratel and Star One. We offer wireless services under the Claro brand and fixed line services
under the Embratel brand. In addition, Embratel owns a non-controlling interest in Net Servicos, the largest cable television operator in Brazil.

In addition to broadband and cable television services, Net Servicos also offers the NET Fone fixed line voice service as part of the triple play
package provided jointly with our subsidiary Embratel. We are the third largest wireless telecommunications services provider in Brazil,

measured by number of subscribers.

As of December 31, 2010, we had approximately 51.6 million wireless subscribers, approximately 80.2% of which were prepaid customers,
which represented a market share of 25.4%. As of December 31, 2010, we also had approximately 7.9 million fixed line subscribers, 3.8 million
broadband subscribers and 6.9 million Pay TV subscribers.

In 2010, our Brazil segment had revenues of Ps. 154,309 million, representing 25.4% of our consolidated revenues for such period. As of
December 31, 2010, our Brazil segment operations represented approximately 22.9% of our total wireless subscribers, as compared to 22.1% at
December 31, 2009, and approximately 36.1% of our total RGUs, as compared to 31.7% at December 31, 2009.

The following table sets forth information regarding our Brazil segment s subscriber base, traffic, market share and operating measures at the
dates and for the periods indicated:

December 31,

2009 2010
Wireless Operations:
ARPU (year ended) Ps. 147 Ps. 140
Subscribers (thousands):
Prepaid 35,731 41,394
Postpaid 8,670 10,243
Total 44,401 51,638
Market share 25.5% 25.4%
MOUs (year ended) 84 95
Wireless churn rate (year ended) 2.8% 3.0%
Fixed Operations:
RGUs (thousands):
Fixed voice 6,452 7918
Broadband 3,104 3,770
Pay TV 4,959 6,901
Total 14,514 18,588
Traffic (year ended) (millions):
Long distance minutes 15,600 15,491
Interconnection minutes 6,048 7,409
Total minutes 21,648 22,900
Churn rate (year ended):
Fixed voice 5.6% 5.2%
Broadband 1.6% 1.5%
Pay TV 1.2% 1.3%
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Services and Products
Wireless Voice Services and Products

Claro offers wireless voice services under a variety of rate plans to meet the needs of different user segments. The rate plans are either postpaid,
where the customer is billed monthly for the previous month, or prepaid, where the customer pays in advance for a specified volume of use over
a specified period.

Fixed Line Voice Services and Products

Embratel is one of Brazil s major domestic long-distance service providers, offering inter-regional, intra-regional and intra-sectorial

long-distance services to corporate, residential and cellular customers throughout Brazil. Embratel also provides international long-distance
services. The majority of Embratel s long-distance voice services customers are not pre-subscribed, meaning that customers do not register with
Embratel before it begins providing services to them. Instead, each time a customer initiates a long-distance domestic or international call from
either a fixed or a mobile terminal, the customer chooses whether to use Embratel s services by dialing the 21 selection code or to use the
services of another service provider by dialing a different code. In addition, Embratel is one of two local service providers present in all

Brazilian states, marketing its wireless local services to residential customers under the Livre and NET Fone brand and to our large- and
medium-sized business customers under the VipLine and Rede Vip brands.

In addition, other telecommunications companies that wish to interconnect with and use Embratel s network must pay certain fees, including a
network usage fee. The network usage fee is subject to a price cap set by Anatel. The price cap for the network usage fee varies from operator to
operator based on the underlying cost characteristics of each company s network. The fee is charged on a per distance and/or per minute of use
basis that represents an average charge for a basket of network elements and services.

Broadband and Data Services

Embratel is also one of Brazil s leading providers of data communication services, serving a client base that includes a substantial majority of
Brazil s top 500 corporations. Embratel s data transmission services include the renting of high-speed data lines to businesses and to other
telecommunications providers, satellite data transmission, Internet services, packet-switched data transmission, frame relay and
message-handling systems. In March 2010, Embratel launched a new broadband Internet service over its hybrid fiber coaxial ( HFC ) network.

DTH Pay TV

Embratel also offers Pay TV services through DTH technology. Monthly subscription fees range in price from R$54.90 to R$159.90, including
taxes.

Other services

Embratel is Brazil s leading provider of satellite solutions, including space segment provision, broadband and data network services. Embratel s
satellite fleet has also permitted it to significantly expand the telecommunications services it offers to its customers, reaching areas not covered
by terrestrial networks with services such as television, data, Internet, distance education, telephony and other special services projects. Embratel
also provides text, telex, sound and image transmission and maritime communications services, as well as call center services through
BrasilCenter to related third parties, including Claro and Net Servigos.

Net Servigcos

Embratel owns a non-controlling interest in Net Servigos, the largest cable television operator in Brazil. As of December 31, 2010, Net Servicos
had approximately 4.2 million pay television subscribers (3.7 million at the end of 2009) and 3.5 million Internet broadband subscribers (2.9
million at the end of 2009). During the year ended December 31, 2010, Net Servigos had revenues of R$5,405.7 million and net income of
R$307.2 million.
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The NET Fone local telephony service, which uses Voice over Internet Protocol ( VoIP ) technology, had approximately 3.2 million subscribers
as of December 31, 2010, compared to 2.6 million as of December 31, 2009, and is available in 92 cities.

As of the date of this annual report, Embratel s total direct and indirect interest in Net Servigos is 91.9%. Embratel originally acquired the interest
in Net Servicos from Globo Comunicacdes e Participacdes S.A. and two related entities (collectively, Globo ) in 2005 and increased its interest in
successive transactions with Globo in 2006 and 2007. Embratel s interest was subsequently diluted in 2007 when Net Servicos issued shares to
acquire Vivax. Embratel increased its participation in Net Servicos through the purchase of 193,701,299 preferred shares of Net Servicos for
R$4,457 million in cash, pursuant to a tender offer that expired on January 13, 2011.

A majority of the voting shares of Net Servicos is owned by GB Empreendimentos e Participacdes S.A. ( GB ). Globo owns a majority of the
voting interests in GB. Globo also owns Net Servigos Brasil S.A., a company with which Net Servicos has a long-term agreement to purchase
Brazilian source programming and a licensing agreement for the right to use the Net brand name through 2015.

Under current Brazilian law governing cable operators, Embratel is not permitted to control Net Servicos because Embratel is not under the
control of Brazilian citizens. If Brazilian law changes to allow Embratel to own a controlling interest in Net Servicos, Embratel (which currently
owns 49% of the voting interests and all of the non-voting interests in GB) has the right to purchase an additional interest in GB to give it control
of 51% of the voting shares of Net Servigos, and Globo has the right to cause Embratel to purchase such interest.

Marketing

Claro has developed a variety of promotional programs and products tailored to meet its clients mobility needs while increasing its market share.
Claro considers these promotional programs and products as one of its most significant competitive advantages. Claro also aggressively targets
corporate customers by offering customized products and services and negotiating discounts on a case-by-case basy. Additionally, Claro has
innovative customer loyalty programs that help it retain clients.

Embratel has developed a variety of promotional and customer retention programs that offer discounts and are designed to increase Embratel s
market share and promote usage of the 21 carrier selection code assigned to Embratel. In addition, Embratel negotiates discounts with corporate
customers on a case-by-case basis. Embratel also employs campaigns that target specific groups of its corporate customers, such as small- and
medium-sized businesses or regional groups.

Sales and Distribution

Claro markets its services primarily through retail chains, which amount to approximately 8,894 points of sale, exclusive distributors, which
represent approximately 2,755 points of sale and its approximately 190 company-owned stores, which offer one-stop shopping for a variety of
cellular services and products. Claro also sells and distributes its products and services over the Internet. Claro s stores also serve as customer
service centers, and Claro expects to continue to open new service centers as necessary in order to offer its products directly to subscribers in
more effective ways. Claro also has a corporate sales group to service the needs of its large corporate and other high-usage customers. In the
year ended December 31, 2010, approximately 54% of Claro s sales of handsets were generated by retail chains, 32% by exclusive distributors
and approximately 13% from sales in company-owned stores.

Embratel s Livre local fixed telephony service is marketed in person through exclusive distributors, through its call center subsidiary BrasilCenter
and through the internet. Embratel s other local fixed telephony service, NET Fone, is marketed through Net Servicos sales and distributions
channels. Embratel s pay-TV service, Via
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Embratel, is marketed in person through exclusive dealers and its company-owned stores, by phone through call centers and by the internet
through Via Embratel s website. In addition, Embratel has a corporate sales group dedicated to the needs of its large corporate and other
high-usage customers.

Billing and Collection
Wireless Operations

Claro bills its postpaid customers through monthly invoices that detail itemized charges, services, in addition to applicable taxes. Customers may
pay their bills with a credit card, through online banking, or in person at post offices or federal lottery houses (Casas Lotéricas).

If a Claro postpaid customer s payment is overdue, service may be suspended temporarily until payment is received. If the subscriber s payment is
more than 60 days past due, service may be discontinued permanently. Accounts that are more than 180 days past due are categorized as
doubtful accounts, as are all other accounts related to the same client.

A Claro prepaid customer who purchases a card has between 90 and 180 days from the date of activation of the card to use the airtime. After
such time, the customer can no longer use that airtime for outgoing calls unless the customer activates a new card. Sixty days after the card
expires, the balance on the card, if any, is recognized as revenue, unless the customer activates a new card.

Fixed Line Operations

Embratel directly bills a portion of its customers for their fixed line telecommunications and related services, including collect-calling and
standard voice services. However, due to the risk of bad debts resulting from direct billing, Embratel has taken a number of measures designed
to reduce such risk, including implementing co-billing arrangements with other local operators that allow them to bill their local customers for
Embratel s long-distance fees, using call centers, implementing an automated collections system, employing an anti-fraud system, using
third-party collection firms and implementing a customer data system that allows for faster updating of information, flexibility in customer
account structure, quality improvement and improved payment of taxes across the different Brazilian states.

Our Networks and Technology
Wireless Networks

Claro owns and operates wireless networks using GSM and 3G technologies. As of December 31, 2010, Claro s GSM network, which Claro
continues rolling out, covered more than 3,496 cities and was used by 84.1% of its wireless subscribers. In addition, Claro s 3G network, which
was the first in Brazil and which Claro continues rolling out, covers 416 cities where approximately 55.2% of Brazil s population resides.

Fixed Line Networks

We believe that Embratel owns the largest long-distance network in Latin America and the largest data transmission network in Brazil.

Embratel s long-distance and data transmission networks use fiber optic, digital microwave, satellite and copper wireline technologies. Embratel s
networks use a 100% digital switching system for voice and data services and the latest generation Internet Protocol ( IP ) routers to support
IP-based services, Internet access and VPNs through Multiprotocol Label Switching ( MPLS ) technology. Embratel s Internet backbone is the
largest in Latin America with 1,100 Gbps capacity distributed through 1,401 points of presence and 52 routing centers, and its network also
connects to the international Internet backbone. Embratel also has approximately 49,506 kilometers of cable in a mesh network that has three or
more outlets with a capacity of 7.1 Tbps. Embratel has local metropolitan digital fiber networks with approximately 8,504 kilometers of cable in
the
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major Brazilian cities. Embratel is attaching fiber extensions to commercial buildings connected to metropolitan rings, providing high quality
direct connections. Embratel s submarine cable network reaches all continents through 11 different cable systems in which it has various
ownership interests.

Embratel s networks have also been modified to use Net Servicos coaxial cable networks to provide telephony services to Net Servigos
broadband customers through NET Fone. In December 2009, Net Servicos granted Embratel an indefeasible right to use its HFC network to
provide local fixed telephone service.

To supplement its network, Embratel uses long-distance microwave systems, with a total range of 16,254 kilometers, in areas where installation
of fiber cables is difficult and five satellites to provide services to remote locations within the country, and it leases satellite capacity from
international satellite systems and submarine capacity in other private cable systems. Embratel also offers local telephony services to its Livre
residential customers using CDMA digital wireless technology.

Satellite Network

Embratel has the most extensive satellite system in Latin America with a fleet covering the entire territory of South America, Mexico, part of
Central America and part of Florida. Embratel currently has five satellites in full operation, i.e. in geostationary orbit, including one which it
owns jointly with SES World Skies and it also owns 11 transponders on board of another satellite operated by SES World Skies. Star One also
currently operates three earth stations, the principal of which is certified by the International Organization for Standardization and controls the
operations of its satellites.

Embratel has a program to replace satellites that are nearing or have reached the end of their contractual lives, thereby ensuring the continuity
and quality of its communication services to most of South America. In accordance with that program, Embratel signed a contract with Orbital
Sciences Corporation in December 2009 for the in-orbit delivery of a new generation satellite that can provide expanded coverage. This satellite
is intended to replace one of its satellites that is expected to run out of propellant by February 2013. The new satellite is currently being
manufactured and is expected to become operational in June 2012.

Competition

Claro s principal wireless competitors are Vivo, TIM, Oi, CTBC, Sercomtel and Nextel; and Embratel s principal fixed-line competitors are Oi,
CTBC, Intelig, Telefénica and Global Village Telecom.
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SOUTHERN CONE OPERATIONS

We offer wireless, fixed line voice, broadband and Pay TV services and products in our Southern Cone segment under the Claro brand through

our subsidiaries AMX Argentina S.A. ( AMX Argentina ), Telmex Argentina S.A. ( Telmex Argentina ), Claro Chile S.A ( Claro Chile ), Claro

Comunicaciones S.A. ( Claro Comunicaciones ), Claro Servicios Empresariales S.A. ( Claro Servicios Empresariales ), AMX Paraguay, S.A.
( AMX Paraguay ), AM Wireless Uruguay, S.A. ( AM Wireless Uruguay ) and Telstar, S.A. We are the largest wireless telecommunications
services provider in Argentina and the third largest in Chile, Paraguay and Uruguay, measured by number of subscribers.

As of December 31, 2010, we had approximately 24.5 million wireless subscribers, approximately 68.5% of which were prepaid customers,
which represented a market share of 29.1%. As of December 31, 2010, we also had approximately 0.4 million fixed line subscribers, 0.2 million

broadband subscribers and 0.5 million Pay TV subscribers.

In 2010, our Southern Cone segment had revenues of Ps. 43,466 million, representing 7.2% of our consolidated revenues for such period. As of
December 31, 2010, our Southern Cone segment operations represented approximately 10.9% of our total wireless subscribers, the same
percentage they represented at December 31, 2009, and approximately 2.1% of our total RGUs, compared to 1.8% at December 31, 2009.

The following table sets forth information regarding our Southern Cone segment s subscriber base, traffic, market share and operating measures

at the dates and for the periods indicated:

Wireless Operations:
ARPU (year ended)
Subscribers (thousands):
Prepaid

Postpaid

Total

Market share
MOUs (year ended)
Wireless churn rate (year ended)

Fixed Operations:
RGUs (thousands):
Fixed voice
Broadband

Pay TV

Total

Traffic (year ended) (millions):
Long distance minutes
Interconnection minutes

Total minutes

Churn rate (year ended):
Fixed voice

Broadband

Pay TV

Table of Contents

December 31,
2009 2010

Ps. 119 Ps. 117

15,115 16,791

6,718 7,717

21,833 24,508
28.7% 29.1%

142 145
2.6% 2.6%

293 354

151 217

390 496

834 1,067

2,647 2,472

1,074 1,243

3,721 3,715
1.7% 2.0%
2.8% 2.8%
4.4% 3.9%
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Wireless Services and Products

We offer wireless voice and data services under a variety of plans to meet the needs of different user segments. The plans are either postpaid,
where the customer is billed monthly for the previous month and may terminate the plan at any time, subject to certain exceptions, or prepaid,
where the customer pays in advance for a specified volume of use over a specified period.

We also offer international roaming services to our subscribers through the networks of cellular service providers with which we have entered
into international roaming agreements around the world, and we provide GSM and 3G roaming services to customers of our international
roaming partners.

In connection with the provision of our voice services, we earn interconnection revenues from calls to any of our subscribers that originate with
another service provider. We charge the service provider from whose network the call originates an interconnection charge for the time our
network is used in connection with the call. Similarly, we must pay interconnection fees in respect of calls made by our subscribers to customers
of other service providers.

We offer data services, including SMS, MMS, Premium SMS and Premium MMS, Mobile Entertainment Services, Data Transmission, Internet
Browsing and E-mail Services.

We also offer a variety of products as complements to our wireless service, including handsets and smart phones and accessories such as
chargers, headsets, belt clips, batteries, broadband cards and netbooks. In addition, we offer other wireless services, such as Push-to-Talk
Services.

Fixed Line Services and Products

We offer fixed line voice services, including local and long-distance services, data services, including data administration and hosting services,
broadband services and Pay TV services to both corporate and residential customers under a variety of plans to meet the needs of different user
segments.

Our Networks and Technology

In Argentina, our wireless networks, which cover approximately 100% of the population, use GSM and 3G technologies. In Chile, our wireless
networks, which cover approximately 99% of the population, use CDMA, GSM and 3G technologies. In Paraguay, our wireless networks, which
cover approximately 64% of the population, use GSM and 3G technologies. In Uruguay, our wireless networks, which cover approximately 90%
of the population, use GSM and 3G technologies. In Argentina, our fixed-line networks use pre-WiMax, Wireless Local Loop ( WLL ), WiMax,
local point-multipoint distribution service ( LMDS ) and HFC technologies. In Chile, our fixed-line networks use satellite and HFC technologies.
In Uruguay, our fixed-line networks use LMDS and HFC technologies.

Competition

In Argentina, our principal wireless competitors are Telecom Personal and Movistar; and our principal fixed-line competitors are Teléfonica de
Argentina, Telecom Argentina, Global Crossing, Comsat and NSS. In Chile, our principal wireless competitors are Entel, Movistar and VTR;
and our principal fixed-line competitors are Movistar, DirecTV and GTD. In Paraguay, our principal competitors are Telecel, Nucleo and Hola
Paraguay. In Uruguay, our principal wireless competitors are Movistar and Ancel; and our principal fixed-line competitors are Antel, Telefénica
and Dedicado Telecomunicaciones.
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COLOMBIA AND PANAMA OPERATIONS

We offer wireless, fixed line voice, broadband, Pay TV and directory services and products in our Colombia and Panama segment through our
subsidiaries Comcel, Telmex Colombia S.A. ( Telmex Colombia ) and Claro Panama, S.A. ( Claro Panama ). In Colombia, we offer our wireless
services under the Comcel brand and our fixed line services under the Telmex brand. In Panama, we offer our services under the Claro brand.

We are the largest wireless telecommunications services provider in Colombia and the fourth largest in Panama, measured by number of
subscribers.

As of December 31, 2010, we had approximately 29.4 million wireless subscribers, approximately 85.6% of which were prepaid customers,
which represented market share of 60.7%. As of December 31, 2010, we also had approximately 0.6 million fixed line subscribers, 0.6 million
broadband subscribers and 1.8 million Pay TV subscribers.

In 2010, our Colombia and Panama segment had revenues of Ps. 48,893 million, representing 8.0% of our consolidated revenues for such period.
As of December 31, 2010, our Colombia and Panama segment operations represented approximately 13.1% of our total wireless subscribers, as
compared to 13.8% at December 31, 2009, and approximately 5.8% of our total RGUs, as compared to 6.0% at December 31, 2009.

The following table sets forth information regarding our Colombia and Panama segment s subscriber base, traffic, market share and operating
measures at the dates and for the periods indicated:

December 31,

2009 2010
Wireless Operations:
ARPU (year ended) Ps. 99 Ps. 106
Subscribers (thousands):
Prepaid 23,830 25,171
Postpaid 3,967 4,242
Total 27,797 29,413
Market share 62.3% 60.7%
MOUs (year ended) 173 198
Wireless churn rate (year ended) 3.5% 3.5%
Fixed Operations:
RGUs (thousands):
Fixed voice 481 571
Broadband 505 614
Pay TV 1,767 1,802
Total 2,753 2,988
Traffic (year ended) (millions):
Long distance minutes 18 32
Interconnection minutes 340 441
Total minutes 358 473
Churn rate (year ended):
Fixed voice 2.5% 2.4%
Broadband 2.3% 2.3%
Pay TV 3.3% 2.4%
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Wireless Services and Products

We offer wireless voice and data services under a variety of plans to meet the needs of different user segments. The plans are either postpaid,
where the customer is billed monthly for the previous month and may terminate the plan at any time, subject to certain exceptions, or prepaid,
where the customer pays in advance for a specified volume of use over a specified period.

We also offer international roaming services to our subscribers through the networks of cellular service providers with which we have entered
into international roaming agreements around the world, and we provide GSM and 3G roaming services to customers of our international
roaming partners.

In connection with the provision of our voice services, we earn interconnection revenues from calls to any of our subscribers that originate with
another service provider. We charge the service provider from whose network the call originates an interconnection charge for the time our
network is used in connection with the call. Similarly, we must pay interconnection fees in respect of calls made by our subscribers to customers
of other service providers.

We offer data services, including SMS, MMS, Premium SMS and Premium MMS, Mobile Entertainment Services, Data Transmission, Internet
Browsing and E-mail Services.

We also offer a variety of products as complements to our wireless service, including handsets and smart phones and accessories such as
chargers, headsets, belt clips, batteries, broadband cards and netbooks. In addition, we offer other wireless services, such as Push-to-Talk
Services.

Fixed Line Services and Products

We offer fixed line voice services, including local and long-distance services, data services, including data administration and hosting services,
broadband services and Pay TV services to both corporate and residential customers under a variety of plans to meet the needs of different user
segments.

Our Networks and Technology

In Colombia, our wireless networks, which cover approximately 69% of the population, use 3G technologies, while in Panama, our wireless
networks cover approximately 83.3% of the population and use GSM technology. In Colombia, our fixed-line networks use HFC technologies.

Competition

In Colombia, our principal wireless competitors are Telefénica Méviles and Colombia Mévil; and our principal fixed-line competitors are
Telefénica Telecom, Empresa de Telecomunicaciones de Bogotd and EPM Telecomunicaciones. In Panama, our principal wireless and Pay TV
competitors are Telefénica Mdviles, Cable & Wireless and Digicel.
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ANDEAN REGION OPERATIONS

We offer wireless, fixed line voice, broadband, Pay TV and directory services and products in our Andean Region segment under the Claro
brand through our subsidiaries Consorcio Ecuatoriano de Telecomunicaciones, S.A. ( Conecel ), Ecuador Telecom S.A. ( Ecuador Telecom ),
América Movil Pertd, S.A.C. and Telmex Perd, S.A. ( Telmex Perd ). We are the largest wireless telecommunications services provider in
Ecuador and the second largest in Peru, measured by number of subscribers.

As of December 31, 2010, we had approximately 20.3 million wireless subscribers, approximately 87.3% of which were prepaid customers,
which represented a market share of 52.8%. As of December 31, 2010, we also had approximately 0.2 million fixed line subscribers, 0.1 million
broadband subscribers and 0.2 million Pay TV subscribers.

In 2010, our Andean Region segment had revenues of Ps. 29,484 million, representing 4.9% of our consolidated revenues for such period. As of
December 31, 2010, our Andean Region segment operations represented approximately 9.0% of our total wireless subscribers, as compared to
8.8% at December 31, 2009, and approximately 1.1% of our total RGUs, as compared to 0.7% at December 31, 2009.

The following table sets forth information regarding our Andean Region segment s subscriber base, traffic, market share and operating measures
at the dates and for the periods indicated:

December 31,

2009 2010
Wireless Operations:
ARPU (year ended) Ps. 105 Ps. 102
Subscribers (thousands):
Prepaid 15,781 17,738
Postpaid 1,978 2,572
Total 17,760 20,310
Market share 52.1% 52.8%
MOUs (year ended) 100 109
Wireless churn rate (year ended) 2.2% 2.4%
Fixed Operations:
RGUs (thousands):
Fixed voice 120 171
Broadband 69 124
Pay TV 150 249
Total 338 544
Traffic (year ended) (millions):
Long distance minutes 374 345
Interconnection minutes 1,017 1,003
Total minutes 1,391 1,348
Churn rate (year ended):
Fixed voice 4.0% 2.3%
Broadband 5.4% 2.5%
Pay TV 4.9% 3.9%
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Wireless Services and Products

We offer wireless voice and data services under a variety of plans to meet the needs of different user segments. The plans are either postpaid,
where the customer is billed monthly for the previous month and may terminate the plan at any time, subject to certain exceptions, or prepaid,
where the customer pays in advance for a specified volume of use over a specified period.

We also offer international roaming services to our subscribers through the networks of cellular service providers with which we have entered
into international roaming agreements around the world, and we provide GSM and 3G roaming services to customers of our international
roaming partners.

In connection with the provision of voice services, we earn interconnection revenues from calls to any of our subscribers that originate with
another service provider. We charge the service provider from whose network the call originates an interconnection charge for the time our
network is used in connection with the call. Similarly, we must pay interconnection fees in respect of calls made by our subscribers to customers
of other service providers.

We offer data services, including SMS, MMS, Premium SMS and Premium MMS, Mobile Entertainment Services, Data Transmission, Internet
Browsing and E-mail Services.

We also offer a variety of products as complements to our wireless service, including handsets and smart phones and accessories such as
chargers, headsets, belt clips, batteries, broadband cards and netbooks. In addition, we offer other wireless services, such as Push-to-Talk
Services.

Fixed Line Services and Products

We offer fixed line voice services, including local and long-distance services, data services, including data administration and hosting services,
broadband services and Pay TV services to both corporate and residential customers under a variety of plans to meet the needs of different user
segments.

Our Networks and Technology

In Ecuador, our wireless networks, which cover approximately 76% of the population, use GSM and 3G technologies, while in Peru, our
wireless networks cover approximately 86% of the population and use GSM and 3G technologies. In Ecuador, our fixed-line networks use HFC
technologies, while in Peru our fixed-line networks use CDMA, HFC and WiMax technologies.

Competition

In Ecuador, our principal wireless competitor is Otecel Mdviles; and our principal fixed-line competitors are Grupo TV Cable and Corporacién
Nacional de Telecomunicaciones. In Peru, our principal wireless competitor is Movistar Perd; and our principal fixed-line competitors are
Telefénica del Pert, Americatel Pert and Telefénica Multimedia.
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CENTRAL AMERICA OPERATIONS

We offer wireless, fixed line voice, broadband, Pay TV and directory services and products in our Central America segment under the Claro

brand through our subsidiaries Compaiifa de Telecomunicaciones de El Salvador (CTE), S.A. de C.V. ( CTE ), Telecom Personal, S.A. de C.V.,
Telecomunicaciones de Guatemala, S.A. ( Telgua ), Empresa Nicaragiiense de Telecomunicaciones, S.A. ( Enitel ) and Servicios de
Comunicaciones de Honduras, S.A. de C.V. ( Sercom Honduras ). We are the largest wireless telecommunications services provider in Nicaragua
and second largest in El Salvador, Guatemala and Honduras, measured by number of subscribers.

As of December 31, 2010, we had approximately 10.8 million wireless subscribers, approximately 93.9% of which were prepaid customers,
which represented a market share of 33.8%. As of December 31, 2010, we also had approximately 2.3 million fixed line subscribers, 0.4 million
broadband subscribers and 0.6 million Pay TV subscribers.

In 2010, our Central America segment had revenues of Ps. 17,154 million, representing 2.8% of our consolidated revenues for such period. As of
December 31, 2010, our Central America segment operations represented approximately 4.8% of our total wireless subscribers, as compared to
4.7% at December 31, 2009 and approximately 6.3% of our total RGUs, as compared to 6.4% at December 31, 2009.

The following table sets forth information regarding our Central America segment s subscriber base, traffic, market share and operating measures
at the dates and for the periods indicated:

December 31,

2009 2010
Wireless Operations:
ARPU (year ended) Ps. 77 Ps. 69
Subscribers (thousands):
Prepaid 9,085 10,122
Postpaid 449 653
Total 9,535 10,775
Market share 32.7% 33.8%
MOU s (year ended) 109 116
Wireless churn rate (year ended) 2.2% 2.5%
Fixed Operations:
RGUs (thousands):
Fixed voice 2,259 2,305
Broadband 311 376
Pay TV 359 550
Total 2,929 3,231
Traffic (year ended) (millions):
Long distance minutes 2,378 2,101
Interconnection minutes 1,017 868
Total minutes 3,395 2,969
Churn rate (year ended):
Fixed voice 0.7% 1.0%
Broadband 1.8% 1.8%
Pay TV 1.6% 2.6%
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Wireless Services and Products

We offer wireless voice and data services under a variety of plans to meet the needs of different user segments. The plans are either postpaid,
where the customer is billed monthly for the previous month and may terminate the plan at any time, subject to certain exceptions, or prepaid,
where the customer pays in advance for a specified volume of use over a specified period.

We also offer international roaming services to our subscribers through the networks of cellular service providers with which we have entered
into international roaming agreements around the world, and we provide GSM and 3G roaming services to customers of our international
roaming partners.

In connection with the provision of our voice services, we earn interconnection revenues from calls to any of our subscribers that originate with
another service provider. We charge the service provider from whose network the call originates an interconnection charge for the time our
network is used in connection with the call. Similarly, we must pay interconnection fees in respect of calls made by our subscribers to customers
of other service providers.

We offer data services, including SMS, MMS, Premium SMS and Premium MMS, Mobile Entertainment Services, Data Transmission, Internet
Browsing and E-mail Services.

We also offer a variety of products as complements to our wireless service, including handsets and smart phones and accessories such as
chargers, headsets, belt clips, batteries, broadband cards and netbooks. In addition, we offer other wireless services, such as Push-to-Talk
Services.

Fixed Line Services and Products

We offer fixed line voice services, including local and long-distance services, data services, including data administration and hosting services,
broadband services and Pay TV services to both corporate and residential customers under a variety of plans to meet the needs of different user
segments.

Our Networks and Technology

In El Salvador, our wireless networks, which cover approximately 91% of the population, use GSM technologies. In Guatemala, our wireless
networks, which cover approximately 84% of the population, use CDMA and GSM technologies. In Honduras, our wireless networks, which
cover approximately 64% of the population, use GSM technologies. In Nicaragua, our wireless networks, which cover approximately 76% of the
population, use GSM technologies. Our Central America fixed line networks use HFC, VoIP and plain old telephone service ( POTS )
technologies.

Competition

In El Salvador, our principal wireless competitors are Tigo, Telefénica de El Salvador, Digicel and Intelfon; and our principal fixed-line
competitor is Amnet. In Guatemala, our principal wireless competitors are Tigo and Movistar. In Honduras, our principal wireless competitors
are Celtel, Digicel and Honducel; and our principal fixed-line competitor is Hondutel. In Nicaragua, our principal wireless competitor is
Movistar. In March 2011, we entered into an agreement with Digicel to acquire 100% of Digicel s operations in Honduras and El Salvador. Once
the transaction closes, which is expected to occur during the second quarter of 2011, Digicel will no longer be our competitor in those countries.
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We offer wireless services and products in our United States segment through our subsidiary TracFone under the TracFone, Net10, Straight Talk
and SafeLink brands. We are the largest prepaid wireless telecommunications services provider in the U.S, measured by number of subscribers.

As of December 31, 2010, we had approximately 17.7 million wireless subscribers, all of which were prepaid customers, which represented a
39.7% share of the prepaid wireless market. In 2010, our United States segment had revenues of Ps. 35,562 million, representing 5.9% of our
consolidated revenues for such period. As of December 31, 2010, our United States segment operations represented approximately 7.9% of our
total wireless subscribers, as compared to 7.2% at December 31, 2009.

The following table sets forth information regarding our United States segment s subscriber base, market share and operating measures at the
dates and for the periods indicated:

December 31,
2009 2010

ARPU (year ended) Ps. 135 Ps. 161
Subscribers (thousands):

Prepaid 14,427 17,749
Market share 31.7% 39.7%
MOU s (year ended) 81 234
Wireless churn rate (year ended) 4.0% 4.0%

Services and Products

We offer prepaid wireless debit card services, as well as prepaid wireless handsets through an extensive distribution network of independent
retailers.

Networks and Technology

We do not own any wireless telecommunications facilities or hold any wireless spectrum licenses in the United States. Instead, we purchases
airtime through agreements with approximately 10 wireless service providers and resell airtime to customers. Through these agreements, we
have a nationwide virtual network covering almost all areas in which wireless services are available.

Competition

We compete with the major U.S. wireless operators and other mobile virtual network operators.
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